BIG FM TAKES SIGNIFICANT STRIDES TOWARDS EMOTIONAL WELL-BEING
WITH ITS ‘E-WELLNESS’ PROGRAM FOR EMPLOYEES

~ The 1-hour sessions feature various experts and practitioners who engage in an open discussion
around diverse aspects of emotional wellness ~

National, 10® September 2020: The last few months have been challenging for everyone due to the
ongoing pandemic, affecting the lives of millions and pushing them to reorient on a personal and
professional level. Taking cognizance of these challenging times, BIG FM, launched the ‘E-Wellness’
initiative which focusses on addressing various aspects and topics related to the emotional
well-being of its employees. As the world witnesses a myriad of changes which have compelled us to
embrace the new normal, it has become vital for companies to bridge the gap between digital and
physical worlds of the workforce. While professionally, the world transitioned towards working from
their respective homes and taking the digital-first approach, personally it created a physical and
social disconnect amongst people; thereby shedding light on the importance of emotional nurturing
and well-being.

BIG FM known for its ‘People First’ approach across all its endeavours, launched the ‘E-Wellness’
initiative to help the employees embrace the changing dynamics addressing the various emotional
struggles and upheavals that an individual may experience during such trying times. Through this
initiative, the radio network aims at creating a domain for open conversations across diverse
functions around emotional health by drawing experiences from their personal lives. The sessions,
which are conducted twice a week, are facilitated by experts and practitioners who share insights on
varied topics. These sessions also incorporate professionals who share therapeutic methodologies
ranging from emotional to physical wellness and healing therapies via theatre, dance, art, sound,
fitness, nutrition, and others.

Speaking about the same, Archanaa Singh, Sr. VP, HR, BIG FM, said, “We at BIG FM firmly believe
that enabling emotional wellbeing of workforce is as important as their professional upskilling. While
we seamlessly moved to the ‘work from home’ model since the onset of lockdown, we also wanted to
use the digital space to learn together and ensure the emotional wellness of our people amidst the
ongoing crisis. We have always followed the ‘People First’ approach at our organisation and our
‘E-Wellness’ program embeds the same value. One of our hopes through this initiative is to recognize
emotional wellness as one of the paths to self-awareness, growth and greater fulfilment in various
fronts of our lives.”

BIG FM regularly conducts surveys for its employees on various topics to gather an understanding on
their professional and emotional concerns. The findings of these surveys help the team in
understanding the mindset of the employees better while also strategizing concepts for initiatives
that help empower and inspire the workforce. With the onus to inform, educate and entertain, BIG
FM continues to exemplify credibility, authenticity and purpose in each of its efforts.

About BIG FM:
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BIG FM, one of India's largest radio network with 58 stations, reaches out to 1.9K towns and 1.2 Lacs
villages and over 34 Crore Indians across the country. BIG FM has evolved with the changing times.
With the new positioning, BIG FM will play a meaningful, relevant and compelling role in the lives of
consumers. It will not just be about entertainment but a brand that has a purpose. With its extensive
reach, localised content and credible RJs the brand will play the role of a ‘thought inspirer’ and an
agent of positive change in society. The new tagline of ‘Dhun Badal Ke Toh Dekho’ reflects the
philosophy that ‘Changing the world for the better starts with changing your thoughts’. Realigning
the programming to reflect the new positioning, BIG FM has refreshed the music promise playing
your favourite music tested with the audience besides bringing on board some big names from the
Radio and entertainment spaces across all key markets. The network's occasion-based programming,
CSR Activities and client integrated campaigns strongly reflect its Dhun Badal ke toh Dekho ethos.
The original content-based shows and engaging brand led campaigns has consistently won accolades
at prestigious industry awards like the EMVIES, ABBYs, Asian Customer Engagement Awards,
Indian Radio Forum & New York Festival.

For more information, log on to http://www.bigfmindia.com/

XXXX

dhun lbadal ke
toh dekho


http://www.bigfmindia.com/

